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Factor smile clinic LLCEstablishment Name: Est Trade License Expiry Date:

Medical License Expiry Date:Approval Date: 6/23/2026 7:00:15 AM

Product Classification: Health Services

Mode of Media: Website or Link

Method of Media:

Name of Media:

Advertisement Content:

Number of Products: 1

Advertisement Languages: English

Other Languages:

Number of Languages: 1

12/05/2027

Subscription

Valid From: 22/06/2026 Valid To: 22/06/2027

Duration of Advertisement (Months): 1

Submit Ad From: Dubai

Additional Information:

Total Fees (Dhs)

Service Code Service Description Qty. Unit Price Languages Products Total

145409-
1103004987

Issuing a health advertisement license for any health facility, pharmaceutical 
facility, or any non-health institution or facility on a website or electronic link 
for non-medical products, for one year (per language, per content).

1 3000.00 1 1 3,000.00

Total 3,000.00

13/11/2026

Name of Service(s): 145409-1103004987 Issuing a health advertisement license for any health facility, pharmaceutical facility, or any non-
health institution or facility on a website or electronic link for non-medical products, for one year 
(per language, per content).

I acknowledge that all data is valid and all documents submitted are legal.

Health Services

Status: Approved

https://factorsmile.ae/

Website

Advertisement License No : XEEYX5WX-260626

1. Compliance with Legislation, Laws, and Regulations in the United Arab Emirates: 



1.1   Health advertisements shall not violate any of the applicable legislation, laws, and regulations in the United Arab Emirates, 
particularly those related to publications and publishing, the practice of human medicine, the practice of certain medical 
professions by non-physicians and pharmacists, medical products, the pharmaceutical profession, and pharmaceutical 
establishments.

1.2   Health advertisements shall be in line with the legislation, laws, and regulations in force at the Ministry of Health and 
Prevention and any other local or federal regulatory authorities. 

2. Ethical and Cultural Considerations: 

2.1   Health advertisements shall respect Islamic values and the customs and traditions of Emirati society and shall not contain 
any content that offends public decency.

2.2   Health advertisements shall not include exaggerated claims, misleading information, or offensive comparisons with other 
products or services.

2.3   Health advertisements shall not imply that the advertised product or service is superior to alternatives or that it is essential 
for a healthy life.

3. Accuracy and Transparency: 

3.1   Health advertisements shall not contain unreliable or exaggerated claims such as "the first," "the best," "guaranteed 
results," safe," "magical," or other phrases that may mislead the public.

3.2   Health advertisements shall not include offers for refunds, free trials, or free samples of any health service

3.3   If an advertisement includes patient testimonials, they shall be supported by official consent from the individuals involved 
and shall not contain information that may imply a medical diagnosis or promote a specific treatment.

3.4   Health advertisements directed at the public shall not use complex scientific language and shall be free from ambiguity and 
misinterpretation. The information presented should be simplified and clear, and shall not allow for self-diagnosis of a disease, 
health condition, or self-description of treatment or health service for a specific medical condition.

4. Content and Visual Media Restrictions: 

4.1   Health advertisements shall not contain misleading or deceptive information that could mislead the public.

4.2   The use of images or videos that may be interpreted unprofessionally or that offend public decency should be avoided, and 
the depiction of medical practices, operating rooms, or medical procedures is prohibited.

4.3   If an advertisement includes images or personal information of individuals, prior written consent shall be obtained from 
them.

5. Claims and Promotion Restrictions: 

5.1   Health advertisements shall not include any claims of a complete cure from any disease and should be limited to 
mentioning assistance in alleviating symptoms.

5.2   Health advertisements shall not be directed at minors, nor should they provide medical advice to pregnant or nursing 
women.

5.3   Health advertisements shall not encourage excessive consumption of any health product or service.

5.4   Health advertisements shall not imply that the product or service is essential for coping with the pressures of modern life or 
for improving academic or athletic performance.

6. Compliance with Advertising Regulations on Social Media: 

6.1   Content published on social media shall comply with all conditions and procedures for licensing health advertisements.

6.2   All necessary permits and licenses must be obtained by the social media influencer from the UAE Media Council and other 

�ΓΩΣΗϣϟ΍�ΔϳΑέόϟ΍�Ε΍έΎϣϹ΍�ΔϟϭΩ�ϲϓ�΢΋΍ϭϠϟ΍ϭ�ϥϳϧ΍ϭϘϟ΍ϭ�ΕΎόϳέηΗϠϟ�ϝΎΛΗϣϻ΍��1

 ϥϳϧ΍ϭϘϟ΍ϭ ΕΎόϳέηΗϟ΍ ΔλΎΧ ˬΓΩΣΗϣϟ΍ ΔϳΑέόϟ΍ Ε΍έΎϣϹ΍ ΔϟϭΩ ϲϓ ΎϬΑ ϝϭϣόϣϟ΍ ΔϣυϧϷ΍ϭ ϥϳϧ΍ϭϘϟ΍ϭ ΕΎόϳέηΗϟ΍ ϥϣ ϱϷ ΔϔϟΎΧϣ ϥϼϋϹ΍ ϝϛηϳ ϻ΃ ΏΟϳ   1.1
 ΔϳϧϻΩϳλϟ΍ ΔϧϬϣϟ΍ϭ ΔϳΑρϟ΍ ΕΎΟΗϧϣϟ΍ϭ ˬΔϟΩΎϳλϟ΍ϭ ˯ΎΑρϷ΍ έϳϏ ϝΑϗ ϥϣ ΔϳΑρϟ΍ ϥϬϣϟ΍ νόΑ Δϟϭ΍ίϣϭ ˬϱέηΑϟ΍ Ώρϟ΍ ΔϧϬϣ Δϟϭ΍ίϣϭ ˬέηϧϟ΍ϭ ΕΎϋϭΑρϣϟΎΑ ΔϘϠόΗϣϟ΍

.ΔϳϧϻΩϳλϟ΍ Ε΂ηϧϣϟ΍ϭ

 .ϯέΧ΃ ΔϳΩΎΣΗ΍ ϭ΃ ΔϳϠΣϣ ΔϳϣϳυϧΗ ΕΎϬΟ ϱ΃ϭ ϊϣΗΟϣϟ΍ ΔϳΎϗϭϭ ΔΣλϟ΍ Γέ΍ίϭ ϲϓ ΎϬΑ ϝϭϣόϣϟ΍ ΢΋΍ϭϠϟ΍ϭ ϥϳϧ΍ϭϘϟ΍ϭ ΕΎόϳέηΗϟ΍ ϊϣ ϥϼϋϹ΍ ϖϓ΍ϭΗϳ ϥ΃ ΏΟϳ   1.2

�ΔϳϓΎϘΛϟ΍ϭ�ΔϳϗϼΧϷ΍�Ε΍έΎΑΗϋϻ΍��2

 .ϡΎόϟ΍ ˯ΎϳΣϟ΍ εΩΧϳ ϯϭΗΣϣ ϱ΃ ϥϣοΗϳ ϻ΃ϭ ˬϲΗ΍έΎϣϹ΍ ϊϣΗΟϣϟ΍ ΩϳϟΎϘΗϭ Ε΍ΩΎϋϭ ΔϳϣϼγϹ΍ ϡϳϘϟ΍ ϲΣλϟ΍ ϥϼϋϹ΍ ϡέΗΣϳ ϥ΃ ΏΟϳ   2.1

.ϯέΧ΃ ΕΎϣΩΧ ϭ΃ ΕΎΟΗϧϣ ϊϣ Δ΋ϳγϣ ΕΎϧέΎϘϣ ϭ΃ ˬΔϠϠοϣ ΕΎϣϭϠόϣ ϭ΃ ˬΎϬϳϓ ώϟΎΑϣ Ε΍˯ΎϋΩ΍ ϰϠϋ ϥϼϋϹ΍ ϱϭΗΣϳ ϻ΃ ΏΟϳ   2.2

.ΔϳΣλϟ΍ ΓΎϳΣϠϟ Δϳέϭέο ΎϬϧ΃ ϭ΃ ϝ΋΍ΩΑϟ΍ ϥϣ ϝοϓ΃ ΎϬϧϋ ϥ˴Ϡόϣϟ΍ ΔϣΩΧϟ΍ ϭ΃ ΞΗϧϣϟ΍ ϥ΄Α ϥϼϋϹ΍ ϲΣϭϳ ϥ΃ ίϭΟϳ ϻ   2.3

�ΔϳϓΎϔηϟ΍ϭ�ΔϗΩϟ΍��3

 ϲΗϟ΍ Ε΍έΎΑόϟ΍ ϥϣ ΎϫέϳϏ ϭ΃ ˬ"ΔϳέΣγ" ˬ"Ύ˱ϣΎϣΗ Δϧϣ΁" ˬ"Δϧϭϣοϣ Ξ΋ΎΗϧ" ˬ"ϝοϓϷ΍" ˬ"ϝϭϷ΍" :υϔϟ ϝΛϣ ΎϬϳϓ ώϟΎΑϣ Ε΍˯ΎϋΩ΍ ϰϠϋ ϥϼϋϹ΍ ϱϭΗΣϳ ϻ΃ ΏΟϳ   3.1
 .έϭϬϣΟϟ΍ ϝϠοΗ Ωϗ

.ΔϳΣλ ΔϣΩΧ ϱϷ ΔϳϧΎΟϣ ΕΎϧϳϋ ϭ΃ ˬΔϳϧΎΟϣ ΏέΎΟΗ ϭ΃ ˬϥϣΛϟ΍ Ω΍ΩέΗγϻ Ύ˱οϭέϋ ϥϼϋϹ΍ ϥϣοΗϳ ϥ΃ ίϭΟϳ ϻ   3.2

 ϭ΃ ϲΑρ ιϳΧηΗΑ ϲΣϭΗ Ωϗ ΕΎϣϭϠόϣ ϰϠϋ ϱϭΗΣΗ ϻ΃ϭ ˬϥϳϳϧόϣϟ΍ ϥϣ Δϳϣγέ ΔϘϓ΍ϭϣΑ ΔϣϭϋΩϣ ϥϭϛΗ ϥ΃ ΏΟϳ ˬϰοέϣ Ε΍ΩΎϬη ϥϼϋϹ΍ ϥϣοΗ ϝΎΣ ϲϓ   3.3
.ΩΩΣϣ Νϼόϟ ΞϳϭέΗ

 ϥϭϛΗ ϥ΃ ΏΟϳ ΔΟέΩϣϟ΍ ΕΎϣϭϠόϣϟ΍ ϥ΃ Ύϣϛ ˬϝϳϭ΄Ηϟ΍ϭ έϳγϔΗϟ΍ ϝϣΗΣϳ ϻ΃ϭ ΓΩϘόϣ ΔϳϣϠϋ Δϐϟ ϡΎόϟ΍ έϭϬϣΟϠϟ ϪΟϭϣϟ΍ϭ ϲΣλϟ΍ ϥϼϋϹ΍ ϥϣοΗϳ ϻ΃ ΏΟϳ   3.4
.Δϧϳόϣ ΔϳΑρ ΔϟΎΣ ϭ΃ ˬνέϣϟ ΔϳΣλ ΔϣΩΧ ϭ΃ ˬΝϼόϟ ϲΗ΍Ϋϟ΍ ϑλϭϟ΍ ϭ΃ ˬϲΣλ νέϋ ϭ΃ ˬνέϣϟ ϲΗ΍Ϋϟ΍ ιϳΧηΗϟ΍ ϝϣΗΣΗ ϻϭ ΔΣο΍ϭϭ ΔργΑϣ

�Δϳ΋έϣϟ΍�ρ΋Ύγϭϟ΍ϭ�ϯϭΗΣϣϟ΍�ϰϠϋ�ΩϭϳϘϟ΍��4

.έϭϬϣΟϟ΍ ϝϳϠοΗ ϰϟ· ϱΩ΅Η Ωϗ ΔϋΩΎΧ ϭ΃ ΔϠϠοϣ ΕΎϣϭϠόϣ ϰϠϋ ϥϼϋϹ΍ ϱϭΗΣϳ ϻ΃ ΏΟϳ   4.1

 ΕΎϳϠϣόϟ΍ ϑέϏ ϭ΃ ΔϳΑρϟ΍ ΕΎγέΎϣϣϟ΍ έϳϭλΗ έυΣ˵ϳϭ ˬϡΎόϟ΍ ˯ΎϳΣϟ΍ εΩΧΗ ϭ΃ ϲϧϬϣ έϳϏ ϝϛηΑ ΎϫέϳγϔΗ ϡΗϳ Ωϗ ϭϳΩϳϓ ϊρΎϘϣ ϭ΃ έϭλ ϡ΍ΩΧΗγ΍ ΏϧΟΗ ΏΟϳ   4.2
.ΔϳΑρϟ΍ Ε΍˯΍έΟϹ΍ ϭ΃

.Ύ˱ϘΑγϣ ϡϬϧϣ ΔΑϭΗϛϣ ΔϘϓ΍ϭϣ ϰϠϋ ϝϭλΣϟ΍ ΏΟϳ ˬΩ΍έϓϷ ΔϳλΧη ΕΎϣϭϠόϣ ϭ΃ ΍˱έϭλ ϥϼϋϹ΍ ϥϣοΗ ϝΎΣ ϲϓ   4.3

�ΞϳϭέΗϟ΍ϭ�Ε΍˯ΎϋΩϻ΍�ϰϠϋ�Ωϭϳϗ��5

.ν΍έϋϷ΍ ϑϳϔΧΗ ϲϓ ΓΩϋΎγϣϟ΍ έϛΫ ϰϠϋ έλΗϘϳϭ ˬνέϣ ϱ΃ ϥϣ ϡΎΗϟ΍ ˯ΎϔηϟΎΑ Ε΍˯ΎϋΩ΍ ϱ΃ ϥϼϋϹ΍ ϥϣοΗϳ ϻ΃ ΏΟϳ   5.1

.ΕΎόοέϣϟ΍ ϭ΃ ϝϣ΍ϭΣϠϟ ΔϳΑρ ΢΋Ύλϧ ϡϳΩϘΗ ίϭΟϳ ϻ Ύϣϛ ˬέ˷λ˵Ϙϟ΍ ϝΎϔρϸϟ ϥϼϋϹ΍ ϪϳΟϭΗ ίϭΟϳ ϻ   5.2

 .ΔϳΣλ ΔϣΩΧ ϭ΃ ΞΗϧϣ ϱϷ ρέϔϣϟ΍ ϙϼϬΗγϻ΍ ϰϠϋ ϥϼϋϹ΍ ϊΟηϳ ϥ΃ ίϭΟϳ ϻ   5.3

.ϲοΎϳέϟ΍ ϭ΃ ϲγ΍έΩϟ΍ ˯΍ΩϷ΍ ϥϳγΣΗϟ ϭ΃ ˬΔϳέλόϟ΍ ΓΎϳΣϟ΍ ρϭϐο ϊϣ ϑϳϛΗϠϟ ϥΎϳέϭέο ΔϣΩΧϟ΍ ϭ΃ ΞΗϧϣϟ΍ ϥ΄Α ϥϼϋϹ΍ ϲΣϭϳ ϥ΃ ίϭΟϳ ϻ   5.4

�ϲϋΎϣΗΟϻ΍�ϝλ΍ϭΗϟ΍�ϝ΋Ύγϭ�ϰϠϋ�ϥϼϋϹ΍�ΕΎϣϳυϧΗϟ�ϝΎΛΗϣϻ΍��6



relevant authorities prior to publishing any health-related advertising content, in accordance with the terms and regulations 
approved by the relevant regulatory authorities. 

6.3   Health advertising content is subject to evaluation by the relevant authorities prior to publication.

7. Licenses and Approvals: 

7.1   Necessary approvals shall be obtained for advertising the prices of health services and any offers or discounts. The 
Ministry of Health and Prevention bears no liability in this regard.

7.2   It shall be ensured that all required local and federal approvals are obtained before publishing any advertising content.

7.3   Any approval issued by MOHAP for health advertisements is not considered or deemed valid as an advertising permit for 
medical products.

7.4   If the advertising application was previously approved, the granted license shall not guarantee approval for its renewal, as 
the application is evaluated based on the circumstances and data of the submitted advertisement.

8. Responsibilities and Obligations: 

8.1   All doctors or medical staff mentioned in the advertisement shall be licensed to work within the advertised establishment.

8.2   Advertisements submitted by health personnel unlicensed by the competent authorities in the country will not be accepted.

8.3   The advertising license for the official account of the establishment does not include advertising through external accounts 
such as social media influencers, unless a separate license is obtained.

8.4   An approved license for a specific advertising medium does not guarantee approval for the use of another advertising 
medium; a new application shall be submitted for each different advertising medium.

8.5   An advertiser shall remove the advertisement immediately upon the expiration of the advertising license.

8.6   After the approval of the application, the application fee shall be paid within a maximum of 10 calendar days; otherwise, the 
application will be closed, and a new application shall be submitted, which will be evaluated according to the established 
procedure.

9. Acknowledgment and Commitment: By signing this document, I acknowledge and commit to: 

•  Comply with the conditions stated above and all laws, regulations, and specific conditions related to advertising content.

•  Ensure that all information provided in the health advertisement is accurate and compliant with the applicable legislation, laws, 
and licenses in force in the UAE.

•  Assume full liability for the content of the advertisement and any legal consequences that may arise therefrom.

•  Remove the advertisement immediately upon the expiration of the license.

•  After the issuance of approval, no modifications can be made to the content, application data, or duration and validity of the 
advertisement, and the fees are non-refundable.

.ϲΣλϟ΍ ϥϼϋϹ΍ ιϳΧέΗ Ε΍˯΍έΟ·ϭ ρϭέη ΔϓΎϛΑ ϲϋΎϣΗΟϻ΍ ϝλ΍ϭΗϟ΍ ϝ΋Ύγϭ ϰϠϋ έϭηϧϣϟ΍ ϯϭΗΣϣϟ΍ ϡίΗϠϳ ϥ΃ ΏΟϳ   6.1

 ΔλΗΧϣϟ΍ ΕΎϬΟϟ΍ϭ ϡϼϋϺϟ Ε΍έΎϣϹ΍ αϠΟϣ ϥϣ Δϣίϼϟ΍ ΢ϳέΎλΗϟ΍ϭ ιϳΧ΍έΗϟ΍ ϰϠϋ ϝϭλΣϟ΍ ϲϋΎϣΗΟϻ΍ ϝλ΍ϭΗϟ΍ ϝ΋Ύγϭ ϲϓ έΛ΅ϣϟ΍ ϰϠϋ ϥϳόΗϳ   6.2
.Δϗϼόϟ΍ Ε΍Ϋ ΔϳϣϳυϧΗϟ΍ ΕΎϬΟϟ΍ ϥϣ ΓΩϣΗόϣϟ΍ ρΑ΍ϭοϟ΍ϭ ρϭέηϠϟ ˱ΎϘϓϭ ϙϟΫϭ ˬϲΣλ ϲϧϼϋ· ϯϭΗΣϣ ϱ΃ έηϧ ϝΑϗ ϯέΧϷ΍

.έηϧϟ΍ ϝΑϗ Δϳϧόϣϟ΍ ΕΎϬΟϟ΍ ϝΑϗ ϥϣ ϡϳϳϘΗϠϟ ϲΣλϟ΍ ϲϧϼϋϹ΍ ϯϭΗΣϣϟ΍ ϊοΧϳ   6.3

�ΕΎϘϓ΍ϭϣϟ΍ϭ�ιϳΧ΍έΗϟ΍��7

 ϱ΃ ϊϣΗΟϣϟ΍ ΔϳΎϗϭϭ ΔΣλϟ΍ Γέ΍ίϭ ϝϣΣΗΗ ϻϭ ˬΕΎϣϭλΧ ϭ΃ νϭέϋ ϱ΃ϭ ΔϳΣλϟ΍ ΕΎϣΩΧϟ΍ έΎόγ΃ ϥϋ ϥϼϋϺϟ Δϣίϼϟ΍ ΕΎϘϓ΍ϭϣϟ΍ ϰϠϋ ϝϭλΣϟ΍ ΏΟϳ   7.1
.έϣϷ΍ ΍Ϋϫ ϥϋ Δϳϟϭ΅γϣ

.ϲϧϼϋ· ϯϭΗΣϣ ϱ΃ έηϧ ϝΑϗ ΔΑϭϠρϣϟ΍ ΔϳΩΎΣΗϻ΍ϭ ΔϳϠΣϣϟ΍ ΕΎϘϓ΍ϭϣϟ΍ ϊϳϣΟ ϰϠϋ ϝϭλΣϟ΍ ϥϣ Ωϛ΄Ηϟ΍ ΏΟϳ   7.2

.Δϳ΋΍ϭΩϟ΍ ΕΎΟΗϧϣϟ΍ ϥϋ ϥϼϋϹ΍ ϝϣηΗ ϻ ϲΣλϟ΍ ϥϼϋϺϟ ΓέΩΎλϟ΍ ΔϘϓ΍ϭϣϟ΍   7.3

 ΕΎϳρόϣϭ ϑϭέυ ϰϠϋ ˯ΎϧΑ ϪϣϳϳϘΗ ϡΗϳ ΏϠρϟ΍ ϥϭϛ ϩΩϳΩΟΗ ϰϠϋ ΔϘϓ΍ϭϣϟ΍ ϥϣοϳ ϻ Ρϭϧϣϣϟ΍ ΢ϳέλΗϟ΍ ˬ˱ΎϘΑΎγ ϥϼϋϹ΍ ΏϠρ ϰϠϋ ΔϘϓ΍ϭϣϟ΍ ΕϣΗ ϝΎΣ ϲϓ   7.4
 .ϡΩϘϣϟ΍ ϥϼϋϹ΍

�ΕΎϣ΍ίΗϟϻ΍ϭ�ΕΎϳϟϭ΅γϣϟ΍��8

.ΔϧϠόϣϟ΍ Γ΄ηϧϣϟ΍ ϥϣο ϝϣόϠϟ ϥϳλΧέϣ ϥϼϋϹ΍ ϲϓ ΓέϭϛΫϣϟ΍ ΔϳΑρϟ΍ έΩ΍ϭϛϟ΍ ϭ΃ ˯ΎΑρϷ΍ ϊϳϣΟ ϥϭϛϳ ϥ΃ ΏΟϳ   8.1

.ΔϟϭΩϟ΍ ϲϓ ΔλΗΧϣϟ΍ ΕΎϬΟϟ΍ ϥϣ ΔλΧέϣ έϳϏ ΔϳΣλ έΩ΍ϭϛ ϥϣ ΔϣΩϘϣ ΕΎϧϼϋ· ϝϭΑϗ ϡΗϳ ϻ   8.2

 ϝϭλΣϟ΍ ΩόΑ ϻ· ˬϲϋΎϣΗΟϻ΍ ϝλ΍ϭΗϟ΍ ϝ΋Ύγϭ ϰϠϋ ϥϳέΛ΅ϣϟ΍ ϝΛϣ ΔϳΟέΎΧ ΕΎΑΎγΣ έΑϋ ϥϼϋϹ΍ ϝϣηϳ ϻ Γ΄ηϧϣϠϟ ϲϣγέϟ΍ ΏΎγΣϠϟ ϥϼϋϹ΍ ιϳΧέΗ   8.3
.ϝλϔϧϣ ιϳΧέΗ ϰϠϋ

.ΔϔϠΗΧϣ Δϳϧϼϋ· ΔϠϳγϭ ϝϛϟ ΩϳΩΟ ΏϠρ ϡϳΩϘΗ ΏΟϳ ΙϳΣ ˬϯέΧ΃ Δϳϧϼϋ· ΔϠϳγϭ ϡ΍ΩΧΗγ΍ ϰϠϋ ΔϘϓ΍ϭϣϟ΍ ϥϣοϳ ϻ Δϧϳόϣ Δϳϧϼϋ· ΔϠϳγϭϟ ΩϣΗόϣϟ΍ ΢ϳέλΗϟ΍   8.4

.ϲϧϼϋϹ΍ ΢ϳέλΗϟ΍ ΔϳΣϼλ ˯ΎϬΗϧ΍ έϭϓ ϥϼϋϹ΍ Δϟ΍ίΈΑ ϥϠόϣϟ΍ ϡίΗϠϳ   8.5

 ϡΗϳϭ ΩϳΩΟ ΏϠρ ϡϳΩϘΗ ΏϠρΗϳ ΎϫΩϧϋϭ ΏϠρϟ΍ ϕϼϏ· ϡΗϳ ϑϭγ ϻ·ϭ ΔϳϣϳϭϘΗ ϡΎϳ΃ 10 ΎϫΎλϗ΃ ΓΩϣ ϲϓ ΏϠρϟ΍ ϡϭγέ ΩϳΩγΗ ΏΟϳ ΏϠρϟ΍ ϰϠϋ ΔϘϓ΍ϭϣϟ΍ ΩόΑ   8.6
.ϊΑΗϣϟ΍ ˯΍έΟϹ΍ ΏγΣ ϪϣϳϳϘΗ

:ϥ΄Α ΩϬόΗ΃ϭ έϗ΃ ˬΔϘϳΛϭϟ΍ ϩΫϫ ϰϠϋ ϊϳϗϭΗϟ΍ ϝϼΧ ϥϣ �ΩϬόΗϟ΍ϭ�έ΍έϗϹ΍��9

.ϲϧϼϋϹ΍ ϯϭΗΣϣϟΎΑ ΔλΎΧϟ΍ ρϭέηϟ΍ϭ ΢΋΍ϭϠϟ΍ϭ ϥϳϧ΍ϭϘϟ΍ ΔϓΎϛϭ ϩϼϋ΃ ΓΩέ΍ϭϟ΍ ρϭέηϟΎΑ ϡίΗϟ΍  •

.Ε΍έΎϣϹ΍ ΔϟϭΩΑ ΎϬϳϓ ϝϭϣόϣϟ΍ ΔϳέΎγϟ΍ ιϳΧ΍έΗϟ΍ϭ ϥϳϧ΍ϭϘϟ΍ϭ ΕΎόϳέηΗϟ΍ ϊϣ ΔϘϓ΍ϭΗϣϭ ΔΣϳΣλ ϲΣλϟ΍ ϥϼϋϹ΍ ϲϓ ΔϣΩϘϣϟ΍ ΕΎϣϭϠόϣϟ΍ ΔϓΎϛ   •

.ϪϳϠϋ ΏΗέΗΗ Ωϗ ΔϳϧϭϧΎϗ ΕΎόΑΗ ϱ΃ϭ ϥϼϋϹ΍ ϯϭΗΣϣ ϥϋ ΔϠϣΎϛϟ΍ Δϳϟϭ΅γϣϟ΍ ϝϣΣΗ΃   •

.ιϳΧέΗϟ΍ ΓΩϣ ˯ΎϬΗϧ΍ έϭϓ ϥϼϋϹ΍ Δϟ΍ίΈΑ ϡϭϗ΃   •

.ΓΩέΗγϣ έϳϏ ϡϭγέϟ΍ έΑΗόΗϭ ϥϼϋϹ΍ ΔϳΣϼλϭ ΓΩϣ ϭ΃ ΏϠρϟ΍ ΕΎϧΎϳΑ ϭ΃ ϯϭΗΣϣϟ΍ ϰϠϋ ϝϳΩόΗ ϱ΃ ˯΍έΟ· ϥϛϣϳ ϻ ΔϘϓ΍ϭϣϟ΍ έ΍Ωλ· ΩόΑ   •
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